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W LLI AM BLUMENTHAL
Gener al Counsel

Sarah Schroeder (Cal. Bar No. 221528)
David M Newran (Cal. Bar No. 54218)
Federal Trade Comm ssion

901 Market Street, Suite 570

San Franci sco, CA 94103

Phone (415) 848-5100; Fax (415) 848-5184
E-mai | address: sschroeder@tc. gov

Raynond E. McKown (Cal. Bar. No. 150975)
Federal Trade Comm ssion

10877 Wlshire Blvd., Suite 700

Los Angel es, CA 90024

(310) 824-4343; Fax (310) 824-4380
E-mai | address: nckown@tc. gov

Attorneys for Plaintiff
Federal Trade Conmm ssi on

UNI TED STATES DI STRI CT COURT
CENTRAL DI STRI CT OF CALI FORNI A

FEDERAL TRADE COWM SSI ON,

Case No.
Plaintiff,
V.
CENTRO NATURAL SERVI CES, | NC., COVPLAI NT FOR | NJUNCTI VE
a corporation, AND OTHER EQUI TABLE
REL| EF

XAVI ER RODRI GUEZ,

i ndi vidually and as an officer
of Centro Natural Services,
Inc., and

ROCI O DI AZ,

i ndi vidually and as an officer
of Centro Natural Services,

I nc.,

Def endant s.
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Plaintiff, the Federal Trade Comm ssion (“FTC'), through
its undersigned attorneys, alleges as follows:

1. Plaintiff FTC brings this action under Section 13(b)
of the Federal Trade Comm ssion Act (“FTC Act”), 15 U S.C
8 53(b), to secure a permanent injunction, rescission or
reformati on of contracts, restitution, disgorgenent of ill-
gotten gains, and other equitable relief against the Defendants
for engaging in deceptive acts or practices in connection with
the advertising, marketing, and sale of a dietary suppl enent
product called “Centro Natural de Salud Obesity Treatnent” ("“CNS
Qobesity Treatnment”), which purports to cause rapid, substantial,
and pernmanent weight loss, in violation of Sections 5(a) and 12
of the FTC Act, 15 U. S.C. 88 45(a) and 52.

JURI SDI CT1 ON_ AND VENUE

2. This Court has subject matter jurisdiction over this
matter pursuant to 15 U S.C. 88 45(a), 52, and 53(b), and 28
U S.C. §§ 1331, 1337(a), and 1345.
3. Venue in the Central District of California is proper
under 15 U.S.C. 8 53(b) and 28 U . S.C. 88 1391(b) and (c).
THE PARTI ES

4. Plaintiff, the Federal Trade Conm ssion, is an
i ndependent agency of the United States Governnent created by
statute. See 15 U. S.C. 88 41-58. The FTC enforces Section 5(a)
of the FTC Act, 15 U.S.C. 8§ 45(a), which prohibits unfair or

deceptive acts or practices in or affecting commerce. The FTC
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al so enforces Section 12 of the FTC Act, 15 U. S.C. § 52, which
prohi bits fal se advertisenents for food, drugs, devices,
services, or cosnetics in or affecting comrerce. The FTC nay
initiate federal district court proceedings, through its
attorneys, to enjoin violations of the FTC Act and to secure
such equitable relief, including rescission of contracts,
restitution, and disgorgenent of ill-gotten gains, as may be
appropriate in each case. 15 U S.C. 8§ 53(b).

5. Def endant Centro Natural Services, Inc. (“Centro
Natural”) is a California corporation |ocated at 828 North
Bristol Street, Suite 101, Santa Ana, California 92703. At al
times relevant to this conplaint, acting alone or in concert
with others, Centro Natural has marketed, distributed, and sold
the CNS Obesity Treatnent to consuners throughout the United
States. Centro Natural transacts or has transacted business in
the Central District of California.

6. Def endant Xavi er Rodriguez (“Rodriguez”) clains to be
t he sol e sharehol der of Centro Natural. At all tines relevant
to this conplaint, acting alone or in concert with others,

Rodri guez has fornul ated, directed, controlled, or participated
in the acts and practices of Centro Natural, including the acts
and practices set forth in this conplaint. Rodriguez transacts
or has transacted business in the Central District of

Cal i forni a.

7. Def endant Rocio Diaz (“Diaz”) is an officer of Centro
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Nat ural and appears in television cormercials for Centro
Natural. She is married to Defendant Xavier Rodriguez. At al
times relevant to this conplaint, acting alone or in concert
with others, Diaz has formul ated, directed, controlled or
participated in the acts and practices of Centro Natural,
i ncluding the acts and practices set forth in this conplaint.
Diaz transacts or has transacted business in the Centra
District of California.
COMVERCE

8. The acts and practices of the Defendants, as all eged
in this conplaint, are in or affecting commerce, as “conmerce”
is defined in Section 4 of the FTC Act, 15 U.S.C. § 44.

DEFENDANTS' COURSE OF CONDUCT

9. Since at |east 2005, Defendants have adverti sed,
di stributed, and sold a purported wei ght |oss product called the
CNS (pesity Treatnent to consuners throughout the United States.
Def endant s have marketed their product primarily to Spani sh-
speaki ng consuners. According to Defendants, the CNS Cbesity
Treatnment is a weight |oss programthat consists of three
different oral tablets and a “reducing soap.” The first ora
tabl et, which consuners are instructed to take at breakfast,
contai ns over 20 ingredients, including a variety of vitam ns,
folic acid, calcium iron, and zinc. The second oral tablet,
whi ch consuners are instructed to take at lunch, contains white

ki dney bean extract, fenugreek, gymena sylvestre, turneric, and
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green tea extract. The third oral tablet, which consuners are
instructed to take at dinner, contains senna | eaf powder,
cascara sagrada bark powder, rhubarb root powder, asparagus root
powder, celery leaf, cranberries, Irish noss, parsley |leaf, and
spinach. The soap is a bar that consuners are instructed to rub
onto their skin once a day. The soap contains dried soap bar,
seaweed powder, fragrance, aloe gel, and water. Defendants have
sold the CNS oesity Treatnment for $79 for a 60 day supply.

10. Defendants have di ssem nated or caused to be
di ssenmi nat ed advertisenments for the CNS Obesity Treat nent
t hrough several methods, including 30-mnute tel evision
commercials, radio commercials, and an Internet website at
www. cent r onat ur al desal ud. com  Consumners purchase the product
directly fromCentro Natural by calling a toll free nunber
listed in the comrercials or on the website. Centro Natural’s
advertisenents, including but not necessarily limted to the
attached Exhibits A through C, contain the follow ng statenents
and depi ctions, anong ot hers:

a. Excerpt from Website www. centronatural desal ud. com
“You can | ose between 20 and 30 pounds in just two nonths.”

- Exhibit A pg. 2, portion of Internet website
www. cent r onat ur al desal ud. com (original in
Spani sh)
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b. Excerpts fromFirst Tel evision Conmmerci al

“Do you want to | ose weight and not regain it? Do you want
to | ook good and feel better?” Product bottles appear on
screen, text flashes “Treatnent agai nst Qoesity.”

* k%

“Get rid of up to 35 pounds in only 2 nonths. Do you want
to | ose weight and not regain it? Wth our treatnent you

| ose up to 35 pounds in just two nonths.” Bottle appears on
screen, text reads “#1 Fat Burner; #2 Wight Loss; #3

Wei ght Control.” “Take three pills a day. One fat-burning
pill with your breakfast, one weight-loss pill with Iunch,
and one weight-control pill with dinner.” Text on screen

reads: “NO DI ETS, NO SKI PPI NG DI NNER, NO CALCRI E COUNTI NG
NO SI DE EFFECTS.”

* k%

“We do not put you on a diet. It consists of three
bottles, three different fornmulas that by their conbination
make you | ose a m ninumof half a pound every day for two
nmonths . . . you do not regain the pounds you | ose.”

* k%

“The Natural Health Center’s treatnent reactivates cells
and organic functions that nakes you | ose at |east half a
pound a day.”

* k%

“In effect, while eating you | ose weight.”

* k%

“Qur treatnent fromthe Natural Health Center guarantees
you | ose at least half a pound every day. And | ook,
everything you | ose you do not regain.”

* k%
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Col | age of images and text: “Designed by specialists, Lose
35 pounds in tw nonths.” “The Natural Health Center
offers you the opportunity to lose half a pound every day
thanks to its treatnent agai nst obesity. It has been

desi gned by specialists to lose up to 35 pounds in just two
nont hs, an average of half a pound a day . . . the nost
incredible thing is that you do not regain it.”

* k%

“Besides the three fornmulas you receive an advi ce manual

and a reducing soap . . . Don’t forget, for one tinme only,
we are including a reducing soap to avoid flab in the
stomach, under the chin, in the forearms . . . Apply the

soap in a circular notion for about three m nutes, very
i nportant.”

| mage: Wnman washi ng stonmach, followed by image of soap

wi th acconpanying text: “Soap to prevent stretch marks and
flab.”

* k%

“W will also send you a reducing soap to avoid flab and
stretch marks . . . As you | ose weight the skin |oosens.

Thi s special soap conpresses body tissue al so hel ping you
| ose dress sizes.”

* k%

“100% Nat ural ”

* k%

“Three fornulas that nake you | ose wei ght every day w thout
side effects, an advice manual, and a reduci ng soap that
al so hel ps you reduce dress sizes.”

* k%
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“Lose up to 35 pounds in two nonths. Half a pound every
day.”

-Exhibit B, portions of TV infonercial (Oiginal
i n Spani sh; attached in storyboard and vi deo
format)

C. Excerpts from Second Tel evi si on Commer ci al

“Lose up to 35 pounds in 2 nonths.”

* k%

“The Natural Health Center is proud to offer you the only
treatnent that can nmake you | ose half a pound everyday.
It’s a treatnment that’s 100% natural, w thout side effects.
Look: our treatnent has been supported for twelve years.
It’s for two nonths and you will |lose up to 35 pounds. But
the best thing is, you won’t gain it back.”

* k%

“Listen, each day you will lose half a pound. Every day,
but remenber: you won't recover the pounds |ost.”

* k%

“No diets. You don’t have to skip dinner, not even count
calories.”

* k%

“Lose half a pound a day without regaining it. A total of
35 pounds elimnated in two nonths. Are you taking
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medi cation? No problem It’s one hundred percent natural.
No side effects.”

* k%

“As if that weren’t enough, with your order you wll
receive for free a reducing soap to avoid flaccidity and
| ose sizes.”

* k%

“Qur guarantee is based on the results of our own clients
for 12 years . . . You can lose up to 35 pounds, it doesn't
require strict diets or counting.”

* k%

“Quaranteed. Each day you take the three capsules you are
going to lose half a pound and you won’'t regain it. A
total of 35 pounds in two nonths.”

-Exhibit C, portions of TV infonercial (Oiginal
i n Spani sh; attached in scoreboard format)

DEFENDANTS VI OLATIONS OF THE FTC ACT

11. Section 5(a) of the FTC Act, 15 U.S.C. § 45(a),
prohibits “unfair or deceptive acts or practices in or affecting
commerce.” Section 12(a) of the FTC Act, 15 U S.C. § 52(a),
prohibits the di ssem nation of any fal se advertisenent in or
affecting coonmerce for the purpose of inducing, or which is

likely to induce, the purchase of food, drugs, devices,
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services, or cosnetics. For the purpose of Section 12 of the
FTC Act, 15 U. S.C. 8 52, the CNS Obesity Treatnent is a “food”
or “drug” pursuant to Sections 15(b) and (c) of the FTC Act, 15
U S C 88 55(b) and (c). As set forth bel ow, Defendants have
engaged and are continuing to engage in violations of Sections
5(a) and 12 of the FTC Act in connection with the advertising,
mar keti ng and sale of the CNS Chesity Treatnent.
COUNT |
Fal se Wi ght Loss C ains
12. Through the nmeans described in Paragraph 10, i ncl uding
t hrough the statenents and depictions contained in the
advertisenents attached as Exhibits A through C, Defendants have
represented, expressly or by inplication, that the CNS Cbesity
Treat nent:
a. Causes users to | ose substantial anounts of
wei ght rapidly, including as nuch as 35 pounds in
two nonths, w thout reducing caloric intake;
b. Causes users safely to |lose as nuch as a half
pound per day for nultiple weeks and nonths;
and/ or

C. Causes users to | ose wei ght permanently.
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13.
not :

14.
Par agr aph

In truth and in fact the CNS Qohesity Treatnent does

a. Cause users to | ose substantial amounts of wei ght

rapi dly, including as nuch as 35 pounds in two

nont hs, w thout reducing cal oric intake;

b. Cause users safely to | ose as nuch as a half

pound per day for nultiple weeks and nonths;

and/ or

C. Cause users to | ose wei ght permanently.

Therefore, Defendants’ representations as set forth in

12 are false or msleading and constitute deceptive

acts or practices, and the dissem nation of false

advertisenments, in or affecting comerce, in violation of

Sections 5(a) and 12 of the FTC Act,

15.

through the statenents and depictions contained in the

COUNT I
Unsubst anti ated Wi ght Loss C ai ns

Through the neans descri bed in Paragraph 10,

15 U.S.C. 88 45(a) and 52.

I ncl udi ng

advertisenments attached as Exhibits A through C, Defendants have

represented, expressly or by inplication, that the CNS Cbesity

Tr eat nent :

Conpl ai nt
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a. Causes users to | ose substantial anmounts of
wei ght rapidly, including as nuch as 35 pounds in
two nonths, w thout reducing caloric intake;

b. Causes users safely to lose as nuch as a half

pound per day for nultiple weeks and nonths;

and/ or
C. Causes users to | ose wei ght permanently.
16. In truth and in fact, Defendants did not possess and

rely upon a reasonabl e basis that substantiated the
representations set forth in Paragraph 15 above at the tine the
representations were nade.

17. Therefore, the nmaking of the representations as set
forth in Paragraph 15 above constitutes a deceptive practice,
and the dissem nating of fal se advertisenents, in or affecting
commerce, in violation of Sections 5(a) and 12 of the FTC Act,
15 U.S.C. 88 45(a) and 52.

CONSUMER | NJURY

18. Consuners in the United States have suffered and
continue to suffer nonetary loss and injury as a result of
Def endants’ unlawful acts and practices. In addition,

Def endants have been unjustly enriched as a result of their

unl awful practices. Absent injunctive relief by this Court,
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Def endants are likely to continue to injure consunmers, reap
unj ust enrichnment, and harmthe public interest.

TH S COURT' S PONER TO GRANT RELI EF

19. Section 13(b) of the FTC Act, 15 U S.C. § 53(b),
enpowers this Court to grant injunctive and such other relief as
the Court may deem appropriate to halt and redress viol ations of
the FTC Act. The Court, in the exercise of its equitable
jurisdiction, may award other ancillary relief, including, but
not limted to, rescission of contracts, restitution, and the
di sgorgenent of ill-gotten gains, to prevent and renedy injury
caused by Defendants’ | aw viol ations.

PRAYER FOR RELI| EF

WHEREFORE, Plaintiff FTC, pursuant to Section 13(b) of the
FTC Act, 15 U.S.C. 8 53(b), and the Court’s own equitable
powers, requests that this Court:

1. Per manently enjoin and restrain Defendants from
violating Sections 5(a) and 12 of the FTC Act in connection wth
the advertising, distribution, or sale of food, drugs, dietary
suppl enents, devices, cosnetics, or other health-rel ated
products, services, or prograns.

2. Award such equitable relief as the Court finds

necessary to redress injury to consuners resulting from
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Def endants’ viol ations of Sections 5(a) and 12 of the FTC Act,
i ncluding, but not limted to, rescission of contracts,
restitution, and the disgorgenent of ill-gotten gains by the
Def endant s; and

3. Award Plaintiff such other equitable relief as the

Court may determne to be just and proper.

Respectfully subm tted,

W LLI AM BLUMENTHAL
Gener al Counsel

JEFFREY A. KLURFELD
Regi onal Director

DATED: Cctober 16, 2006

SARAH SCHRCEDER

DAVID M NEWAN

Attorneys for Plaintiff
Federal Trade Conm ssion

901 Market Street, Suite 570
San Francisco, CA 94103
(415) 848-5100 (phone)

(415) 848-5184 (facsimle)

DATED: Cctober 16, 2006

RAYMOND E. MCKOVWN

Attorney for Plaintiff

Federal Trade Conmmi ssion

10877 Wlshire Blvd., Suite 700
Los Angel es, CA 90024

(310) 824-4343 (phone)

(310) 824-4380 (facsimle)
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